
Investing in a school's success is key for any dedicated 
SBM. Managing the budgets gives them serious 

decision-making and spending power 

SPENDING POWER  
IN SCHOOLS

Primary  
school budgets

2014 2015

£1.02m

£98k

2016

£1.3m

Research from the British 
Educational Suppliers 
Association shows that school 
budgets continue to rise above 
the level of inflation.  According 
to the research, primary school 
budgets increased by 4.1% to 
£1.02m and secondary budgets 
rose by 2.2% to £4.5m last year. 

BESA forecasts a further 
increase of 2.3% across all 
schools for 2015/16, resulting in 
a typical primary school seeing 
an additional £28,000 per 
annum and secondary schools 
expecting an extra £70,000!

£9.2bn

A procurement advice 
document published 
by the Department for 
Education estimates 
that schools in England 
spend approximately 
£9.2bn over and above 
staffing costs on areas 
including energy, 
catering and back 
office services. 

Secondary 
school budgets

2014 2015

£4.5m

£4.4m

2016

£5.2m

A particular area of spending in education 
that continues to see rise is in ICT, which is 
reflected in an extremely buoyant marketplace. 
BESA’s Education Market Performance 
Outlook survey found that suppliers have 
witnessed an increase in sales of 4.8% during 
Q1, with 47% having a positive outlook for 
sales in Q2 compared with their performance 
in Q2 last year.    

What’s more, there is considerable 
investment in school premises with 
more than £10bn pledged up until 2021 
under the Priority Schools Building 
Programme.  All of this spending to 
repair and build new premises fosters a 
very lucrative marketplace.  

Increasing investment

Digital dividend 

Building blocks

By making ourselves an invaluable asset 
to the decision makers in schools, we'll 
help you catch the eyes, ears and budget 
allocation of our commercial partners! 

Guiding you into the market
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The amount 

pledged to repair 
and build premises 

up until 2021

£10bn

The increase in 
sales reported by 
suppliers in Q1  

of 2015

4.8%


