
MAGAZINE

ADVERTISING

Information-led marketing articles are 
often the most read in our magazines. 
Written in conjunction with us and 
designed to be in keeping with our 
in-house style, they guarantee good 
exposure, leveraging the excellent 
reputation we have for leading 
content. What better way to get your 
core strategic messages across? 

Our advertising pages are designed 
to be attention grabbing. A call to 
action to ensure the reader knows, at 
a glance, what you offer, ensuring your 
marketing message has a regular and 
consistent presence. Whether it’s our 
prime positions or more standard full and 
half page ads, we always encourage 
simple, eye-catching advertisements.



PAGE 

ADVERTISING OPTIONS

PAGE ADVERTISING RATE CARD

FULL PAGE £1,895

HALF PAGE £1,042

PRIME POSITION 
BACK COVER £2,558

PRIME POSITION 
INSIDE FRONT COVER £2,174

DOUBLE PAGE SPREAD £3,411

FULL AND HALF PAGE ADVERTISEMENTS 

These are obviously extremely effective advertising formats, 
because they’re the most popular type of inclusion! They’re a 
staple for most marketing campaigns, ensuring your messages 
have consistent and regular communication. We believe 
the most effective adverts are visually striking, minimising the 
number of messages you include, keeping it clear and simple 
for maximum impact.

PRIME POSITIONS (COVERS)

Back covers and inside front cover positions offer premium 
positioning for off-the-page advertising where only maximum 
exposure will do!

DOUBLE PAGE SPREAD 

This could combine advertorial information about your 
company with a full page advert or could offer a much 
bigger space to create maximum impact for your display 
advert. It gives a greater visual impact and more space to 
communicate more detailed information about products and 
services.



PAGE 

ADVERTISING OPTIONS

ROLL OUT 
INSIDE FRONT COVER

Here the inside front cover folds out to the left into an 
additional page to give three pages of marketing space. 
When you open the front cover you see a single page (inside 
front cover), which folds out into the double page spread. 
This is extremely eye catching and offers you the opportunity 
to put a high impact, attention-grabbing display advert on 
the opening page - maybe a teaser advert which draws the 
reader in, followed by a more information-led spread or further 
details on the double page fold out.

ROLL OUT 
CENTRE PAGES OF THE MAGAZINE

This offers a double page spread in the core of the magazine, 
with the right hand page rolling out to offer two additional 
pages. It’s really eye catching, and grabs the reader’s 
attention, but also offers plenty of room to be more creative 
with the promotion of a competition. It allows a design to 
encompass a focus on features and more information-led 
promotional copy as well as the education-specific benefits 
and uses. So, high impact with room for detailed marketing 
messages – a great combination!

FRONT COVER STAMP 

A stamp or flash icon, situated in the bottom corner of the front 
cover alerting readers to ‘look out for ... ‘ or ‘turn to page …’, 
driving maximum exposure for content you may be running 
in the core pages of that issue. Obviously the front cover 
positioning would make it extremely high profile; this is a great 
opportunity with only one position per issue available!

PAGE ADVERTISING RATE CARD

FRONT COVER STAMP £1,695

ROLL OUT 
INSIDE FRONT COVER  
(THREE PAGES)

£4,080

ROLL OUT 
CENTRE PAGES OF MAGAZINE  
(FOUR PAGES)

£4,080



THOUGHT 

LEADERSHIP OPTIONS

THOUGHT LEADERSHIP 
MARKETING RATE CARD

STRATEGY INTERVIEWS 
(TWO PAGES) £4,643 

PROFILES: INTERVIEWS
(TWO PAGES) £4,643 

PROFILES: PRODUCT 
(TWO PAGES) £4,643 

STRATEGY INTERVIEWS 

The strategy interview will sit in the core pages of the 
publication and act as an introduction to the company’s 
current proposition into this marketplace, setting into context 
any associated upcoming marketing. They can also act as a 
standalone thought leadership piece. The strategy interview, 
with a key face from your team, will discuss the importance 
of a particular topic or topical discussion point. You could 
alternatively speak about the challenges faced by this sector 
and the changes required to meet those challenges. 

PROFILES: INTERVIEWS 

An ideal opportunity to leverage the integrity of the editorial 
and talk strategically about your organisation. It’s written 
and designed by us (with your guidance). Our editor will take 
a brief from you to help with the content and layout of the 
piece. This profile allows you to introduce key strategies from 
your company to help build a profile and encourage readers 
to engage with you. It also works extremely effectively if used 
to discuss the company ethos, service levels and corporate 
proposition.

PROFILES: PRODUCT 

Designed to fit in with the look and feel of the magazine, 
these will explain the benefits of a product or product family 
for readers and their business. You could profile how one of 
your products can help to meet objectives identified by the 
leadership team within that organisation, or demonstrate how 
a service or product portfolio can lead to increased efficiency 
or cost savings.

Our publications are 
highly effective at getting 

readers’ attention; we ensure 
they engage with our editorial. 

Our magazines are read not flicked 
through – advertising slots offer you 
a perfect platform to engage with 
our captive audience. This style of 

marketing will promote your company 
as a specialist in your field and, as 

the magazine includes our own 
editorial in a similar style, will sit 

perfectly alongside it.



THOUGHT 

LEADERSHIP OPTIONS

SPONSORED: CASE STUDIES 

This is a perfect way to get company messages and services in 
front of our readers. Giving the perspective of a school business 
or ICT manager, our dedicated editorial team bring to life each 
interview and allow you to promote services in a meaningful and 
interesting way. Case studies are one of the best read parts of our 
magazine, so these guarantee good exposure, and what better 
way to get your message across than through the voice of a school 
who have experience of working with you? As our readers put 
significant value on peer-led information and recommendations, 
case studies are particularly effective and one of the best read 
parts of the publication.

SPONSORED: SECTION

Sponsorship of a particular section within the magazine can be 
a very effective addition to your marketing activity. A bespoke 
sponsorship position is a really great way to align your brand 
alongside the publication and the goodwill that that delivers. It 
aims to promote the brand, to build brand recognition and to build 
the kudos of said brand. Sponsorship works well alongside the other 
more direct or detailed marketing messages. It helps to reinforce 
the message other marketing has delivered and gives the reader 
confidence in your company and services.

SPONSORED: ROUND TABLE 

Please ask one of the team for further information on our 
roundtable discussions.

SPONSORED: ARTICLES 

A topic written by or in association with you, offering the reader 
meaningful and relevant information on a specific topic. This 
concept is something that works successfully at building your 
organisation as a thought leader and specialist in your field.  A 
strapline can be incorporated at the bottom of the article to 
ensure the reader clearly associates your brand with the useful and 
interesting thought leadership content the article covers. It ensures 
we include topics close to your agenda, it presents you as an 
expert in the field and there’s lots of value to be had when working 
with our wonderful editorial team.

THOUGHT LEADERSHIP 
MARKETING RATE CARD

SPONSORED: CASE STUDIES 
(TWO PAGES) £4,643 

SPONSORED: ARTICLES 
(ONE PAGE) £2,171

SPONSORED: ARTICLES 
(TWO PAGES) £4,042

SPONSORED SECTION

Cost based on final 
specification. Please 
contact one of the 
team to discuss further

SPONSORED: ROUNDTABLE Cost based on final 
specification


