
We strongly believe that we are different from the  
other titles in education, and here¹s why...

WHY WE'RE 
DIFFERENT

All our content is written or commissioned by our dedicated, 
specialist in-house editorial team. We are the only magazine doing 
this   this means we have the eyes and ears of our readers, as they 
value our content to help with their everyday roles.

In addition to our 19,500 strong print 
readership, we’re acutely aware of how 
collaborative building, renovation and 
refurbishment work is for schools, so our 
readers always have colleagues they’d like 
to share the information with.  So we use 
our strong marketing platforms to further 
promote the publication.
 
To facilitate this, we have a digital edition 
of the magazine (Buildings Inside Out) 
that we make available of on our website 
so our 6000 site visitors every month are 
reminded to take a look, we also ensure 
our email marketing list (of more than 
10,000) and twitter followers (more than 
9,500) can easily access a copy.  Finally, we 
also extend the engaging content, with 
online blogs and comment pieces, as well 
as serialising some of the articles to help 
drive new readers to the digital magazine.  
In short we work really hard to ensure 
as many key decision makers as possible 
access our content.

Our strength is in our content

We only carry relevant content

Unlike some of our competitors, our magazine is much more 
than a product catalogue. Our publications only ever carry 30% 
advertising, this means firstly, that our content is the pull that 
keeps our readers engaged, and secondly, that we offer advertisers 
a far less crowded platform with far less competition. You can be 
sure you will stand out!

A captive and loyal readership

Because of our very targeted, all independent content, that has 
been leading the way with senior leaders in education for almost 
15 years, we now have a very loyal readership. The titles are held 
in very high regard by our readers and this is reflected in our high 
subscription rates across all of our mediums.

In print and online


